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Smartphone usage (Ellis)
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User awareness (Cato)
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Joseph Johnson. (2020). EU smartphone users awareness of privacy settings 2019, by country.
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User awareness of their country's data protection and privacy rules, 2019
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FRA. (2020). Your rights matter: Data protection and privacy.
https://fra.europa.eu/sites/default/files/fra_uploads/fra-2020-fundamental-rights-survey-data-prot
ection-privacy_en.pdf
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Location tracking (Jannick)
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Huub Rijnders. (2021) Data from Google Location History
https://www.linkedin.com/in/huub-rijnders-757a02175/


https://www.linkedin.com/in/huub-rijnders-757a02175/

Visualization 2

2016-04-20T10:25:41Z

© BLE beacon

@ current location
signal strength

Mohammadi, M., & Al-Fugaha, A. (2016). UCI Machine Learning Repository: BLE RSSI Dataset
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Facebook. (2021). Facebook Audience Insights.
https://www.facebook.com/business/insights/tools/audience-insights
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Google & Alphabet Group. (2021). Google Ads Settings. Google.
https://www. le.com referen html/blocked-cookies.html


https://www.google.com/ads/preferences/html/blocked-cookies.html

Data selling and targeted advertising (Huub)
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Case study: Facebook (Priya)
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Halper, A. (2021, June 1). Social Influence on Shopping - dataset by ahalps. Data.World.
https://data.world/ahalps/social-influence-on-shoppin

Number of Yotes

Social Networking Platform



https://data.world/ahalps/social-influence-on-shopping

Visualization 2

Recent

Postsby Postsby  Activities
You Others

About Me Check-ins

Removed

Following Friends

Connections Posts to Others

ACCESS YOUR INFORMATION

Registration

Likes on Others' Likes on Other Searches Status Updates Date

Posts Sites

VISIELE INYOUR TIMELINE U...

Likes on Your g _
Posts from others Vanity URL

4 L3
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Tools

Excel
VSCode
OpenRefine
Google Docs

Flourish
Tableau
Word Art
Datawrapper
Kepler.GL
Carto

p5.js
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Adobe lllustrator
Adobe Photoshop
Adobe After Effects

Dataset

All datasets are in the “dataviz_2021 code_smartphonePrivacy.zip” file, in the folder
called “data”.

Smartphone usage
Smartphone data (Excel)

Privacy awareness

Awareness in EU (CSV)
Awareness in the World (CSV)

Location tracking

BLE beacon tracker data (CSV)
Kick-In location data (CSV)
BLE beacon simulation code (p5.js)

User tagging

Facebook user profile (Excel)
Facebook user tags (Excel)

Data selling

Tech company acquisitions (Excel)
Linkedin ad parameters (Excel)

Facebook

Facebook data stores (Excel)
Social media shopping (CSV)



